
LEAD NURTURING
GUIDE USING



The Zoho suite of apps in the One package has great
functionality in order to support lead collection and
nurturing journeys. You’ll need at least the trial version
of the CRM to get going, and if you’re unsure of what a
CRM is or why you need it- this article is for you. 

For those that have a basic knowledge of what the
functionality is, here are 4 steps to creating a lead
capture and nurturing journey. 

LEAD NURTURING GUIDE USING ZOHO ONE

https://www.zoho.com/one/
https://arctictundra.co.za/crm-for-small-biz-the-tool-you-didnt-know-you-needed-until-now/


Purpose: Central hub for lead management, segmentation, and
automation.

STEP 1:  ZOHO CRM
– CORE WORKFLOWS

KEY STEPS

Capture Leads: 
Create Webforms in Zoho CRM and
embed them on your landing pages.
Include segmentation fields (e.g.,
industry, budget, interest).

Automate Segmentation: 
Use Workflow Rules to tag leads based
on form responses.
Apply Lead Scoring to prioritize high-
value prospects.

Trigger Actions: 
Assign leads to sales reps.
Push leads into nurturing campaigns
via Zoho Campaigns.



Purpose: Engage and educate leads through
personalized email sequences.

KEY STEPS

Sync Leads from Zoho CRM: 
Enable CRM-Campaigns integration for
real-time data sync.

STEP 2: ZOHO CAMPAIGNS 
– EMAIL NURTURING

Create Segmented Lists: 
Use tags and scores from CRM to build
targeted email lists.

Design Drip Campaigns: 
Welcome series for new leads.
Product education for interested
segments.
Retention campaigns for existing
customers.

AI Optimization: 
Use Zoho Campaigns’ A/B testing and
engagement analytics to refine content.



Purpose: Connect Zoho apps and third-party tools for seamless
workflows.

STEP 3: ZOHO FLOW –
CROSS-APP AUTOMATION

KEY STEPS

Automate Data Movement: 
Example: When a lead fills a webform
→ Add to CRM → Trigger Campaign 

      → Notify SalesIQ.

Create Multi-Step Flows: 
If lead clicks an email link → Update
CRM status → Send SMS via Twilio →
Schedule call.

Integrate External Apps: 
Connect payment gateways, webinar
platforms, or social media tools for full-
funnel automation.



Purpose: Real-time engagement and lead
qualification.

KEY STEPS

Install SalesIQ on Website: 
Add live chat widget to landing pages.

STEP 4: ZOHO SALESIQ 
– CHAT INTEGRATION

Capture Chat Leads: 
Sync chat data directly into Zoho CRM.

AI-Powered Chatbots: 
Qualify leads by asking pre-set questions.
Tag and route leads based on responses.

Behaviour Tracking: 
Monitor visitor activity and trigger
proactive chat invitations.



HOW THEY WORK
TOGETHER
1. LEAD CAPTURE: 

Webform (Zoho CRM) + Chat (SalesIQ).

2. SEGMENTATION & SCORING: 

CRM tags and scores → Sync to Campaigns.

3. NURTURING:

Email sequences (Zoho Campaigns)
+ Chat follow-ups (SalesIQ).

4. AUTOMATION: 

Zoho Flow connects all apps and
external tools for smooth transitions.

5. RETENTION

CRM tracks lifecycle → Campaigns send
loyalty emails → SalesIQ engages
returning visitors.



If you’re wondering why we chose Zoho as our CRM
of choice, this article gives you our thinking behind
choosing this suite and the pros and cons of some
of the most popular. 

https://arctictundra.co.za/hassle-free-digital-marketing/

